KEY FINDINGS FROM THE
2021 PUBLIC PERCEPTION SURVEY

The Council for Estate Agencies (CEA) conducted the survey
from October 2021 to February 2022.

The survey aims to gauge consumers' perception
of the services rendered by property agents.
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Top three services consumers felt that their property agent could have
provided to improve their transaction experience:
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1. Negotiate a better price 2. Provide updated information/analysis 3. Research on pricing
on property values and market trends and market trends
to help them make better decisions

Choosing a property agent

Top consideration for consumers Other considerations:
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